Jagaill cdlaa (pa alail) JMA (pa jaienall slanl) (pa dagle Cilale 105 b
Al el daalill Lelead

il
Jale 5 (Saudi Vision 2030) ¥+ ¥+ 43 smaall Lo jall ASTaall 235 50 Loy Baa o) 330 Do Laia ) 4 g jasall (S 2y
S A€ LKL Ui 5 pide o sl ole IS Ui ) Jledi s Jane sY) (5l dihaia (3 Apala) 5 e LainY) dpaiill (5 58
(KIVA) =laadl disaill diaie aladinly dmg )l e Galaadl gllaadl Cilile o pe DA (e dpelaia¥) 44 5 pudll
A LEal O Liaa g ¢Bae Cangy o Bl Yl o U ) 3L L 28] 4 gl el 5 A sasall il sl Lin o) iS5
Sl Alad Al o - (5 S gl Jin) L Cile Ll o 5oyl e - daali Clea 8 aadiall 5 ) Sl
Chy peall 8 aall 028 e JieY) a2l 3 aadiaall @l 58] a5k (Baw Lo ) ALaYL (Gl g all/eUasd) sale
de o Amp,l)l e sl Qs ) g2 G Jalgal) L pad Lile ol Ju 3 Jlad JS salad) S (Sae
B8 st b padin budall dleal) € 13 Loy Jladll gl o oSai s oSSV e Ly (e Lagy VY JDA)
Ui el paad Lag) jiul JIS (e peadionall Lghia i (Sa Lealaty 3l o5 Al claall Y o) 5 jnal diia )
OF Lindls jelad Aallady culalal) JS25 Sy Ml ¢(alall (s lindai 8 il 58 LS) Cadia Jlsa Gkl Jals
Jisall bt s o (& Je) Lihaey Lae cBlanll o2a Jia @53 8 caamall Ul 8 4USH 48 Loy sl sl Lings

Baladl Sl s Lpadl yiad IS of 43S (e Ly Lalal) 4y jlanall cBllacl) andiivg (53 JalSiall



Sarri’: Inspiring Habits of Continuous Giving by Learning from
Successful Non-profit Crowdfunding Campaigns

Fadhil Agusta Darwis

Supervised By

Dr. Sachi Arafat

Abstract

Enabling social responsibility is a key goal of the Saudi 2030 vision and a strong factor for
socioeconomic development of the Middle East and North Africa (MENA) region in general.
Our work explores how social responsibility can be enabled through inculcating habits of giving
to nonprofit causes, using the KIVA crowdfunding platform, mobile technology and predictive
analytics. We propose first that, based on prior research, the frequent involvement of a user in a
successful campaign—-by donating to it (even a small amount)—is an effective way to form the
habit of giving/donation. Second, that in addition, involving the user in an optimal number of
such campaigns in the shortest possible time is required for effective habit formation. As such,
we investigate the factors that lead to nonprofit campaigns being funded quickly (within 12 days
of origination at most), so that we can learn to effectively predict whether a new campaign would
be successful within a short time. Campaigns predicted to be successful can be recommended to
users through an effective interactive-design strategy within a suitable mobile application (as
common to habit formation applications), and habits can thus be effectively formed. Our results

show our current approach to be successful in our required context at predicting such campaigns,



giving us hope that a full mobile solution that uses our analytics architecture would good strategy

for habit formation.



